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1.  INTRODUCTION 

1.1 PURPOSE AND SCOPE OF THE DELIVERABLE 

The main objective of the work performed is increasing the public awareness and 
enhancing the project´s visibility in Europe and worldwide. A consistent visual identity 
and visual design are the core elements for a project to reach as many interested parties 
and target groups as possible. SMHYLES is given an innovative, sustainable and scientific 
appearance in order to address the core target group of scientific community, industrial 
stakeholders, investors and NGOs. 

This is achieved by establishing a dedicated website and through communication 
material like flyers, giveaways, poster and roll-ups. The latter will be distributed in 
upcoming conferences and fairs. All that is accompanied by an appealing SMHYLES 
“corporate identity”. 

 

1.2 PROCESS OF DEVELOPMENT 

To ensure the best possible recognition of the SMHYLES project a logo and a key visual 
were designed (s. figure 1 and 2). They were the basis for the development of all 
communication materials. 
 
The SMHYLES homepage (www.smhyles.eu) has been created and it will continuously 
be maintained and updated by the SMHYLES project management team throughout the 
duration of the project. It provides a general overview of the project, introduction of the 
project partners, published results, etc. The logo, flyer and poster have been prepared for 
the usage of dissemination in upcoming conferences and fairs.  
 

  

http://www.smhyles.eu/
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2.  MEANS OF COMMUNICATION 

2.1 LOGO AND KEY VISUAL 

In order to ensure easy project recognition a logo was designed. It will be featured in all 
applicable SMHYLES communication measures.  

The logo consists of the acronym “SMHYLES”, whereas the letter “S” refers to “safe, 
sustainable” while the letter “M” refers to “modular”, “HY” to “hybrid systems, “L” for 
“long duration”, “E” for “energy storage” and “S” for “services”. 
 
The logo represents the three main components of SMHYLES technologies: Salt batteries 
(saltshaker), a supercapacitor (thunderbolt) and redox flow batteries (droplet). They are 
combined to form the ultimate (hybrid) battery system (battery).   
 
Two colours represent the components used in the Hybrid Energy Systems: Cyan for salt 
and solid, Blue for liquid. The third colour Green, on the other hand, represents the overall 
environmentally friendly approach.  

Logo Colours: 

  
• RGB 0/189/177 
• CMYK 72/0/40/0 

 
 
 

• RGB 140/198/63 
• CMYK 52/0/87/0 

 

 

• RGB 63/169/245 
• CMYK 100/0/0/0 

 
 

Figure 1: SMHYLES logo colours 

 

Colours for use in graphic work: 

  
• RGB 0/0/0 
• CMYK 0/0/0/100 
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• RGB 135/135/135 
• CMYK 0/0/0/60 

 

 
                                         

• RGB 3/116/111 
• CMYK 86/30/54/18 

 

 

SMHYLES gradient: 

The gradient can be used as a background in graphic work. 
Colour gradient: 
Type: linear, Angle: 0°, Position: 50% 

 
 

 

Figure 3: SMHYLES gradient 

 

SMHYLES Logo can be used with or without subline, depending on the context. The coloured 
version is preferred. Black and white is only used if there is no other option 

 

Figure 4: SMHYLES logo with subline 

Figure 2: SMHYLES colours for use in graphic work 
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Figure 5: SMHYLES logo without subline 

 
 

 

Figure 6: SMHYLES logo black and white 

 

The inverse version is used on dark backgrounds or on the SMHYLES gradient. 
 
 

 

Figure 7: SMHYLES logo inverse version 
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When using the logo, attention must be paid to the protection zone. Other elements must 
maintain at least this distance. 
 

 
Figure 8: SMHYLES logo protection zone 
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2.2 COMMUNICATION TOOLS 
 

The right strategic communication plays an important role in ensuring that the SMHYLES 
project has a sustainable impact and attracts the interest of those who benefit from the 
work. To ensure this, tools for external and internal communication where developed.  

 

2.2.1 HOMEPAGE  
 

The domain name www.smhyles.eu  was registered by BayFOR and the complete version 
of the website will go live by July 8th, 2024. 

The public website will be maintained regularly with updates as the project produces 
results, papers are published, events will be announced or whenever there are items of 
news to report. 

The SMHYLES website introduces the project and its research background to an 
interested audience. The service duration will be 48 months plus one-year web presence 
(60 months in total).  

 
The following snapshots show subpages of the homepage such as main page, partner 
overview, project goals, demonstrators, project news and publications. 

 

Figure 9: SMHYLES homepage 

 

http://www.smhyles.eu/
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Partner Overview 
 

 

Project Goals 
 

 

Figure 11: SMHYLES homepage / project goals 

 

 

 

 

Figure 10: SMHYLES homepage / partner overview 
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Demonstrators 

 

Figure 12: SMHYLES homepage / demonstrators 

Project News 

 

Figure 13: SMHYLES homepage / project news 

 

Project Publications 

 

Figure 14: SMHYLES homepage / project publications 
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2.2.2 INTERNAL COMMUNICATION PLATFORM 
 

To ensure prompt updating and enhance communication between partners a secure 
content management platform called Microsoft SharePoint was set up. 

This internal platform seeks to summarize all relevant project matters such as scientific 
progress, minutes of internal meetings, information of upcoming meetings, templates 
(e.g. for deliverables, PPT) and communication material (e.g. flyer, poster, rollup, logo). 

In order to minimize administrational effort for the involved scientists the consortium the 
management provides all required templates and a regularly updated overview on the 
current project status with its corresponding reporting duties to the consortium. For that 
purpose, the content management platform, Microsoft SharePoint will be constantly 
updated. 

 

 

Figure 15: SMHYLES Microsoft SharePoint 
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2.2.3 FLYER 
 
BayFOR prepared a flyer for SMHYLES to present the project to a broad public. The flyer 
has been created in June 2024 and will be used throughout the project. The flyer content 
is shown in the following snapshots. A printable digital version is available on Microsoft 
SharePoint for all partners.  
 
 
 

 
Figure 16: SMHYLES flyer / front page 

 

 
Figure 17: SMHYLES flyer / back page 
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2.2.4 GIVE-AWAYS 
 

Different give-aways branded with the SMHYLES logo will be ordered. In order to achieve 
a high level of recognition useful everyday products will be chosen and they will be used 
for an increased impact in dissemination activities. 

It is planned to purchase a targeted number of products and since there is currently no 
demand, we will place the order accordingly. 

2.2.5 POSTER 
 

 
BayFOR has developed a poster for 
dissemination activities at fairs, 
exhibitions and conferences. The layout 
of the poster is shown in Figure 18. The 
upper and right part of the poster refers 
to the SMHYLES project, the left part is a 
list of the individual partner 
organisations with their name and logo.  
Below this, there is space for the EU 
logo, the disclaimer, the QR code and 
the web address of the project. 
 
A printable digital version is available to 
every partner on the content 
management platform, Microsoft 
SharePoint, for their dissemination 
activities. It can be adapted to represent 
the own organization. 
 

 
 

                                                                                                                           Figure 18: SMHYLES poster 
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2.2.6 ROLLUP 
 
BayFOR currently develops also for dissemination activities at fairs, exhibitions and 
conferences a rollup. The layout will be also available to all partner on the content 
management platform, Microsoft SharePoint.  
 
The upper half part of the rollup will be concerning the SMHYLES-project, the second half 
part will contain the logos of each project partner and the space below will be dedicated 
to the EU logo, disclaimer, QR code and project web address. 
 

2.2.7 PRESS RELEASE 
 

In the course of the project, two press releases will be published. The first press release 
has been published on February 27, 2024, shortly after project start, the last is planned 
towards the end of the project, to display relevant results and achievements.  

The press releases are prepared by BayFOR and circulated to the SMHYLES consortium 
for feedback. The press department of BayFOR published the first newsletter widely in 
their available and relevant channels. It was uploaded on the www.smhyles.eu 
homepage under project news/newsletter. 

 

Figure 19: SMHYLES press release (on project homepage) 

 

http://www.smhyles.eu/
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2.8 SOCIAL MEDIA 
 

All project partners communicate relevant information regarding SMHYLES within their 
established social media channels to achieve a wider outreach for the project.  

There is also a link to LinkedIn on the project homepage.  

 

 

Figure 20: SMHYLES LinkedIn Link 

 

 

 
When using social media 

 
Make use of the SMHYLES LinkedIn page and use at least 

 
 #SMHYLES and #HorizonEurope 

 
 

 

 

 

 

 

 

 

 

  

http://smhyles.eu/
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2.2.9 TEMPLATES 
 

For a standardised presentation of the SMHYLES project to the outside world, BayFOR 
has also created templates for the consortium such as a power point template, WORD 
template and a template for deliverables. All of them are available to the consortium at 
Microsoft SharePoint. 

 

Figure 21: SMHYLES PowerPoint 

 

Figure 22: SMHYLES WORD-template 
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Figure 23: SMHYLES deliverable template 

 

3.  CURRENT STATUS 
The work currently underway includes the project website, which has gone online on 
the 17 July 2024. The roll-up, which will be presented at conferences and events, will 
be available to the consortium during the month of July 2024. 
 
The consortium decided to produce a video at a later stage in the project, showcasing 
the actions within SMHYLES to use in communication activities. This with be 
accompanied by a brochure featuring relevant key results of the project. 
 
All communication materials and templates mentioned in the document are equally 
available to the consortium at any time.  
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